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[bookmark: _GoBack]Compared to the newly manufactured fast-fashion clothes, the vintage clothing appears not to match their quality. The recycled vintage clothing is older in age. Fast fashion came into the market to meet the growing changes in preferences and tastes by the buyers (Cassidy & Bennett, 2012). The buyers seemed to have lacked the taste of the clothes or fashion accessories that vintage fashion was availing to them. Fashion fast then came in with new and trendy clothing which were sold at affordable rate. Fast fashion is aimed at producing its products in large quantities in-trendy styles.
Fast fashion refers to trendy clothing from the high-end fashion firms which are turned into every day garments. The industries get these styles from the fashion runways after which they turn them into high street store clothing for the masses. Fast fashion began in the 1800’s. Before the kicking-off of the fast fashion industry, the fashion industry was growing at a lower rate (McNeill & Moore, 2015). However, when the fast fashion was introduced into the market, the rate at which the fashion industry was growing increased. In the past, the people had to source the raw materials such as the fabric and carry out the weaving of the clothes on their own (Linden, 2016). However, as time went by, there came a supply chain through which the materials could be sourced through. This helped in increasing the speed with which the clothes could be produced in large numbers and then dispatched into the market (Tokatli, 2008). During the industrial revolution, the fashion industry improved after sewing machines were introduced. Through the sewing machines, clothes were made in large quantities since the speed at which the clothes were made increased. Due to the increase in the quantity of clothes within the market, supply increased and this made the prices to be lowered (McColl Canning McBride Nobbs & Shearer, 2013). Around the same time, dressmaking stores and boutiques grew in numbers and many of them were serving the middle class people. In 2000’s, low-cost fashion was introduced in the market which saw the birth of the online shopping platforms (Yang Song & Tong, 2017). Companies had to come up with new ways through which they could reach out to large number of customers who were located in different areas. Hence, fast fashion retailers took over the cheap fashion industry and therefore made the high-end fashion readily available to all people within the society.  
In fashion, vintage refers to the garments that were produced between the 1920’s to 1990’s. Therefore, vintage comprises of apparel and clothing that reflects they fashion and style-trends belonging to bygone eras (Tokatli & Kızılgün, 2009). Before clothes started to be manufactured in large quantities, clothes that were made were of high quality and durable. Therefore, during the vintage fashion error, the clothe manufacturers were aiming to produce clothes that were of high quality as well as of exceptional detailing (Turunen Leipämaa-Leskinen & Sihvonen, 2018). Vintage apparels and clothes were in most cases handmade. The manufacturers used to produce these apparels and clothes from materials that were of high quality and which they sourced from far off places. Vintage apparels and clothes were more than just a piece of fabric, they represented art and therefore easily made someone to stand out from a crowd (Veenstra & Kuipers, 2013). In addition, people in the past perceived vintage fashion as a symbol of status or were communicating certain culture or were a form of identity. Therefore, those who liked vintage fashion could easily organize protest against mass production since once produced in large quantities it will lose its meaning. This might be the sole reason why recycled vintage clothing could have easily become a preferred choice of many fashionistas who have exceptional style as well as fashion choices.  The other reasons could be people have become aware of the benefit that vintage fashion has towards climate change. Since vintage fashion is recyclable, many people who are looking towards realization of a sustainable environment could possibly switch to vintage clothing and apparels.
When comparing fast fashion to vintage clothing, it is clear that vintage clothing is much older. Fast fashion responded to the need for large quantities of trendy clothing and apparels within the market at an affordable rate. Fast fashion was focused at mass-production in trendy styles in large masses (Park, 2014). However, clothing and apparels in fast fashion usually go out of trend as well as demand within a season. Therefore, there is always demand for new clothes which are of a new trend and then the process keeps on throughout. This is not the case for the vintage fashion; clothes and apparels never go out of trend and therefore there is no need of rushing to introduce new fashion in the market frequently (Vanicore, 2019). The recycled vintage clothes consists of garments that were of high quality and therefore lasted for long. These pieces of clothes and other apparels were manufactured 20 to 100 years ago, they do not run out of trend (Meraviglia, 2014). In vintage fashion, the chief focus is on the quality and detailing of the garment. 
The target market for fast fashion is usually the young people, however, the audience base seems to have gone through some kind of revolution, it has expanded rapidly. On the other hand, the vintage fashion is normally meant for older people (McColl Canning Shearer & McBride, 2018). Older people like to be associated with certain traditions as opposed to the young customers who like trendy things. The vintage fashion is associated with people who are looking for quality and detailing of the garments. 
According to the guardian (2019), with some of the most notable women such as Kim Kardashian wearing vintage clothes, the society is going to change. This is a star who seems to be going against the demand trend. During the 21st century, customers are becoming aware of the environmental impact of fast fashion and therefore have resulted to looking for a more sustainable way to do shopping (Clarke Perry & Denson, 2012). This has resulted to making the customers go for the recycled clothes and apparels, the vintage fashion. According to a research that was carried in 2018, 64% of women appeared to be willing to purchase pre-owned clothes compared with 45% in 2016 (Ellie, 2019). It has also been projected that the trend is going to continue growing.
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